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TELEFLORA RELEASES LATEST VERSION OF THE PROFIT MINDED FLORIST
LOS ANGELES (September 20, 2011) – Teleflora, the world’s leading flower wire service offering only hand-arranged, hand-delivered floral bouquets by local florists, announced today the release of “The Profit Minded Florist: A Financial Startup & Operating Guide for Retail Florists.” The book contains every aspect of financial information to assist retail florists in setting up and successfully running a profitable floral shop.  This marks the fourth revision of the book first written in 1987 by Floral Finance’s Paul Goodman in cooperation with Teleflora’s Education Center in Oklahoma City, Oklahoma and it remains the industry’s only book on financial operational information.  
 “There is no question “The Profit Minded Florist,” is still the premier source for information on shop operations and financial issues.  Over the years, I have had florists tell me time and again, how helpful the book has been in their running a profitable shop,” said Marie Ackerman, AIFD PFCI AAF, Vice President, Education.  “I know florists will appreciate the latest version including new information surrounding technology as it is now central to a retail florist survival.”  
The book contains six main sections and each one begins with industry benchmarks of profitability, formulas for calculating the profitability of designs and targets for a shop’s budgeting process followed by detailed explanations and how-to steps.  Each section is tabbed and features chapters on Accounting; Design Room; Operations; Marketing; Starting, Buying and Selling a Shop; and Forms & Instructions.  The latest version includes a new section on wire service value - explaining why wire services are now small business providers.  
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In addition, there are new chapters that focus solely on marketing including:
· Marketing-initial steps

· Advertising Basics – Budgeting, Media Selection and Tracking

· Handling Contribution Request

· Website Management and Email Marketing

The book will be available for $129.95 plus shipping.  For additional information or to purchase the book, please contact Teleflora’s customer service at (800) 421-2815 or online at www.myteleflora.com.  
About the Teleflora Education Center

The Teleflora Education Center founded in 1984 conducts classes for thousands of retail florists. Housed on the second floor of the Teleflora office in Oklahoma City, the school features a state-of-the-art classroom, custom workroom and pleasant hospitality area. Classes are limited in size to enable personal coaching of each participant. 

About Teleflora 

Teleflora is the world’s leading flower delivery service connecting customers with the nation’s best local florists for over 75 years. All Teleflora flower arrangements are artistically arranged and hand-delivered in a keepsake vase using only the freshest flowers available through its member florist network.  Headquartered in Los Angeles, California, Teleflora has over 16,000 member florists throughout the U.S. and Canada, with an additional 20,000 affiliated florists outside North America. Through its extensive member florist network, Web sites including www.teleflora.com and www.findaflorist.com, and its toll-free line 1-800-TELEFLORA, the company offers consumers fast, convenient and high-quality flowers and keepsake products.
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